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Title: Advertising and Fast Food: How Effective? 
	
  
Name(s): John Jones and Mary Martin 
	
  
Statement of the Problem/Question: The purpose of this project is to 
determine the effectiveness of fast food restaurant advertising. 
	
  
Methodology: Surveys were submitted to 138 elementary students asking them to match 
advertising slogans to companies' names. Sales accounts were compared from five fast food 
restaurants for two months when advertisement "wars" were held. 
	
  
Conclusion(s): Findings indicated that students matched the slogans and compared 
sales accounts correctly. The advertisements were determined to be effective.



	
  

	
  




